
 
 

 
Title:   Marketing & Community Outreach Manager 
Reports to:  CEO 
Department:  Marketing & Community Outreach 
 
GENERAL SUMMARY:  
The Brent Eley Foundation, also known as Brent’s Place, is a long-term home-away-from-home 
for families and children with cancer and other life-threatening illnesses.   Brent’s Place 
continues to expand its’ hospitality housing near local hospitals to serve more than 300 families 
annually.  The newly-created Marketing & Community Outreach team is seeking a full-time 
Marketing & Community Outreach Manager who will lead this team and play a key role in 
contributing to the organizations’ success.  In this newly-created position, the Marketing & 
Community Outreach Manager will be responsible for creating and executing an organization-
wide strategic communications plan, and managing the Volunteer Coordinator and Special 
Event Coordinator.  The Marketing & Community Outreach Manager fulfills and conveys the 
Brent Eley Foundation values of Compassion, Integrity, Respect, Responsibility and Quality of 
Life.  
 
  
POSITION SUMMARY: 
Efforts will clearly articulate the impact of Brent’s Place programs, promote various 
opportunities to invest in its mission, and recognize and steward its supporters in order to 
elevate awareness, increase philanthropic support and ultimately achieve organizational goals 
and objectives.  Working under the direction of the CEO, and in collaboration with various 
internal stakeholders, the Marketing & Community Outreach Manager will conceptualize, write, 
edit and oversee production and dissemination of various print and digital communications 
targeting key audiences.  This position is responsible for ensuring consistency of Brent’s Place 
brand, positioning and messaging and will monitor, track and report on the effectiveness of all 
efforts.  
 
ESSENTIAL DUTIES & RESPONSIBILITIES: 

• Oversee the planning, development and implementation of the marketing, public relations 
and communications strategy that includes the organization’s website, social media, print 
and digital content and email marketing. 

• Oversee the day-to-day marketing & communications activities, including, but not limited 
to, budget oversight and supervision of two team members. 

• Develop content and oversee creation and distribution of all public-facing branding and 
marketing efforts, including printed & electronic newsletters, brochures, annual reports, 
signage, banners, the organization’s website, videos, etc. 

• Ensure that brand identity, messaging, and marketing & communications strategy are 
infused in all organizational efforts (programming, development, and community 



outreach). Assure that all content and materials reflect the organizations’ Mission & Core 
Values. 

• Lead the Marketing & Community Outreach Team to envision, create and manage events, 
volunteer and community outreach, corporate engagement and other cause-related 
marketing efforts. 

• Create and manage a marketing and social engagement calendar. 
• Create and execute social media plan, including frequently updating content on all social 

media platforms and monitoring engagement.   
• Review and respond promptly, accurately and cordially to all inquiries, including messages 

received via social media and marketing@brentsplace.org. 
• Track, analyze and report on social media analytics and campaign success with the goal of 

continually expanding reach and impact. 
• Develop and maintain the Brent’s Place family story, testimonial and photography library in 

order to have a selection of compelling content that accurately communicates the impact 
of the organization, including management of the Brent’s Place Captain program.  

• Identify opportunities to engage with current and potential families, donors, and partners 
regarding issues related to our work, program growth and the impact of our work. 

• Work with other stakeholders to develop and implement event-related media 
communications. 

• Work with teams internally and externally to provide appropriate tools, materials, and data 
to support the Brent’s Place strategic plan. 

• Facilitate internal communication across functions to ensure that all teams are 
appropriately updated and kept in the loop on all major marketing related activity. 

 
 
QUALIFICATIONS:  
 
• BA (or higher) in Marketing, Communications or related field. 
• Minimum four years of experience in marketing and communications, preferably with 

nonprofit and/or event marketing. Experience should include both managing projects and 
managing people. 

• Experience overseeing the design and production of print materials and publications, 
website management, and digital/social media content creation and management. 

• Excellent written and verbal skills with demonstrated ability to craft compelling, engaging 
content with a clear call to action; experience with philanthropic communications a plus (as 
well as knowledge of AP Style). 

• Ability to form strong working relationships with various stakeholders (Brent’s Place 
families, staff, volunteers, donors and community members) in order to capture the impact 
of our work through storytelling, testimonials, photography, social media, videos, etc. 

• Experience with creating, maintaining and executing a social media calendar to effectively 
deliver creative and engaging content that promotes Brent’s Place.  

• Experience crafting and pitching press releases and comfortable with cultivating 
relationships with the media. 



• Excellent interpersonal skills and ability to work effectively with outside vendors such as 
graphic designers, photographers and videographers.  

• Experience with website maintenance (current website platform is Wix); Google Analytics 
experience a plus.  

• Experience developing and managing budgets. 
• Experience hiring, training, developing, and supervising personnel. 
• Demonstrated record of success in developing and managing strategic marketing and 

communications plans, media relations and marketing campaigns that advance an 
organization’s mission and goals. 

• Excellent public speaking and presentation skills. 
• Proficient in Adobe Creative Suite. 
• Proficient in WordPress CMS and HTML/CSS coding. 
• Ability to lift in excess of 25 pounds. 

 
 

COMPENSATION: 
Compensation will be based on experience.  The Marketing & Community Outreach Manager 
position is a full time exempt position subject to the personnel policies of the Brent Eley 
Foundation.    Benefits include vacation leave, sick leave, holidays, retirement plan contribution, 
medical, dental, disability and life insurance.   
 
We thank all applicants for their interest. Only those selected for an interview will be 
contacted.  To be considered, please provide a Cover Letter, Salary Range Requirements, and 
Resume with the subject “Marketing & Community Outreach Manager” via email to 
jobs@brentsplace.org  

Or via mail to: 
 Brent’s Place 

Attention: Anne Petrucci 
11980 East 16th Avenue 

Aurora, CO 80010 
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